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Figure 1: PCDL model by Ghodeswar (2008)
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An Abstract

In today's competitive business environment, effective branding strategy plays an important
role in gaining place in the market. Universities and higher education institutions are no
exception and use / try different brand strategies to stay ahead of the competition.
Both qualitative and quantitative research strategies were used in the research. First of all, we
looked at the measurement scales developed by Pinar et al. (2013). The results of this study
showed that the university's brand equity measures are divided into two types, basic and
auxiliary. This study also revealed a combination of elements important to university branding.
As a result, we have created a conceptual module. Samtskhe-Javakheti State University can

create internal branding.



